
 

 

 
Creating a Compelling Free Opt-in Gift 

 

While there’s a lot that goes into growing your list, there’s ONE vital thing you MUST 

have… 

You must have a COMPELLING free gift. 

Why is this vital? 

Without a free gift, there’s nothing to entice someone to give you their email address. 

Your free opt-in gift is basically a bribe – something you’re offering in exchange for their 

email address. (The message of “join my list” or “receive my free newsletter” is simply 

not captivating enough.) 
  
The very first step when it comes to list building is to create a free opt-in gift. 
 
 
In this module, you’ll learn: 

 How to choose the topic for your free gift 

 How to ensure that your free gift is compelling 

 What to include in your free gift 

 Possible formats for your free gift 

 And, I’m going to show you several examples of strong free gifts that will get your 
juices flowing! 

 
At the end of the module, you’ll take immediate action by completing the worksheet that 
will help you zero in on the content for your free gift. 
 
 
 
Choosing the topic of your free gift 
 

You don’t just want any old free gift. You want (actually need) it to be compelling. 

We’re all overloaded with emails and information. There’s so much “noise” out there. 

So, it’s important that your free gift is irresistible to your ideal clients. 

 



 

 

If it’s not irresistible, the bribe won’t work. People won’t opt-in. And your list won’t grow –

or it will grow very slowly. 
 
In order for your free gift to effectively grow your list, it must address your audience’s 
main pain point.  You identified your audience’s main pain point in Module 1 – 
“Clarifying Your Niche.” 
 
A few possible pain points are weight, fatigue, a chronic illness or condition, pain, and 
infertility. 
 
Rather than being general, it should provide an ultra-specific solution to an ultra-specific 
market.  
 
It’s ideal if it promises one big thing - a magic bullet. So instead of 7 steps, give the #1 
most powerful step.  (I have to credit this idea to Ryan Deiss of Digital Marketer.) 

To drive this point home, think about what would be enticing for you… 

Let’s say that you’ve experience painful menstrual cycles for months (or even years). 

Your cycle is so painful on first the two days of your period that you can’t get out of bed. 

In this case, would you want to know 10 ways to alleviate your pain? Or, would you 

prefer the #1 most powerful tip for alleviating your pain? I’m guessing the latter. 

 
We often feel that we have to provide a lot of content in order to prove ourselves, but 
people actually love LESS content. (It’s great if your free gift can be consumed/read in 5 
minutes or less.) 

When you’re struggling with a problem, you usually don’t have the time, patience, or 

energy to test out lots of possible solutions. You want guidance on what will help you 

the MOST. 

I’m not suggesting that you’re going to solve all your new subscribers’ problems with 

one strategy or tip. I’m merely recommending that this is great content for a free gift, 

because it’s the perfect starting point – and will leave people wanting more. 
 
The information you provide should give your audience an “aha” moment. Meaning, it 
should share information they haven’t heard before. Or, it should provide that 
information in a new way - with a new perspective that helps them actually “get it.” 
 
A great way to give people an “aha” moment is to educate them on the “why”.  With any 
tip or strategy you’re sharing, explain HOW and WHY this tip or strategy works. In some 



 

 

cases, this may involve getting into the science a little bit.  This will help you build 
credibility and it will motivate your audience to take action. 
 
Think of your free gift as your superpower solution.  I believe that Derek Halperin coined 
this term, and I love using this concept because I want you to think about what YOUR 
superpower solution is for your clients.  
 
To help with this, think about 1-3 tips or strategies you share with clients at the 
beginning of their work with you.  In order for this to truly qualify as a superpower 
solution, it must meet the following guidelines: 
 

1. It helps solve your audience’s main pain point. 
This is critical, because (as I shared earlier), if your free gift doesn’t address your 
audience’s main pain point, people won’t opt-in. 
 

2. It is easy to implement. Make the strategies or suggestion(s) you share in your 

free gift easy to implement - (i.e. doesn’t require special equipment or weeks to 

implement.). This will make it more likely that your new subscribers will 

actually do what you suggest. And, in turn, they will start to see results and credit 

you for helping them! 

This will build trust and credibility and make them more likely to sign up to work 

with you. 

Even if they don’t implement your suggestions, they will experience your 

coaching and teaching style by reading your free gift. If they see that you’re 

someone who makes things simple and easy, that will also make them more 

likely to sign up to work with you. 

3. It’s proven to be effective. 

Share strategies that you’ve tested with yourself and/or clients. This is important 

because, as I shared in #2 above, we want them to start seeing results and credit 

you for helping them. 
 
As Ryan Deiss shares, imagine that you have 2 minutes to impress someone. What 
would you do, say, or show them that would impress them? 
 
 
 
 
 
 



 

 

 
Types of opt-in gifts: 
 

 Case study 
 Answer their #1 question 
 Report/Guide/eBook 
 Assessment/test/quiz: “Do you want more _______? Find the #1 reason you are 

not getting___________. “ 
 Cheat sheet, handout, swipe file (FYI that these tend to be more popular than a 

“guide” because people want a shortcut) 
 Toolkit 
 Resource List 

 
 

Below are some example free opt-in gifts from our clients. 

 

 
 

This is from Nina Manolson.  Nina’s free gift is a video series.  When she and I were 
working on the concept for her free gift, she shared that clients often say to her “I know 
what I should be eating, but it’s just not happening.”  This is something she hears over 
and over, so we knew that something that addresses this topic would be of interest to 
her ideal clients.    

 



 

 

 

This is from Mari Carmen Pizarro.  When she and I were talking through what her free 
gift should be about, I asked her, “Mari Carmen, what is one powerful strategy you start 
with when working with clients?” 

She shared that she taught them food combining and she’s had huge successes with 
her clients with this. 

So, I encouraged her to create an ebook that’s a 7 Day Jumpstart program where she 
teaches them the basics of food combining.   

 
 
 
 
 

 
 
This free gift is from Abby Bliss White. It’s a FREE 4-Day Mini Detox – which is a great 
lead-in to her detox program. 
 
 
 
 

 
 



 

 

 
 
This is from Jeannine Moran. It’s a 3 Day Metabolism Reboot. 
 
 
 
 

 
 

This is from Amy Marzluff. The main concerns her clients come to her with are bloating 
and lack of energy. Amy’s superpower solution for this is taking her clients off gluten for 
14 days, so her free gift is a “Gluten Free 14-Day Challenge” – but notice that she leads 
with the message of “lose the bloat and boost your energy,” because this is what her 
audience wants. They’re not necessarily looking to go gluten-free – they’re looking for a 
solution to their problem. 
 
 



 

 

 
This is from Nita Ewald, who specializes in fertility. Her free opt-in gift is a guided 
visualization. 
 
 
 

 
This is from Liz Wallace. She’s a naturopathic doctor and one of the main areas she 
focuses on is hormonal issues related to PMS, fertility, and menopause. Her free gift is 
“5 simple steps to balance your hormones.” 
 
 
 



 

 

 
 

 
 
This is from Pam Yudko – “The Anti-Diet Handbook” - where she shares the 5 secrets to 
never dieting again. 
 
 
 

 
 
This is from Andria Barret, who specializes in working with clients with pre-diabetes. Her 
free gift, “The Perfect Breakfast”, teaches what breakfasts are best for balancing blood 
sugar. 
 
 



 

 

 
 
 
 
 

 
 
 
This is from Deborah Genovesi, who specializes in working with women with 
fibromyalgia. In her free gift she shares the 5 myths about fibromyalgia. 
 
 
 
 
 
 

 

 
 

 
Here’s a final example from Victoria Gravini – “My 3 Favorite Essential Oils for Weight 
Loss.”   
 
 



 

 

 
Using our customizable opt-in gift 
 
If you don’t want to start from scratch, start by using the done-for-you customizable opt-
in gift that we’ve made available for free.  I know many of you have a copy of this 
already. If you don’t, you can grab that right here on your member page.  If you decide 
to start by using this opt-in gift, I strongly encourage you to tweak it to fit your niche. 
Remember, we want to make sure it’s compelling to your audience.  If it’s not, your list 
building efforts won’t get you very far. 

 
 

 
 
Below are examples of how some of our clients have tweaked this customizable 
opt-in gift… 
 
 

 
This is from Robyn Harrison. She works with women in their 40s and 50s to help them 
lose weight, so her free gift is “5 Power Foods To Help You Lose the Stubborn ‘Over 40’ 
Body Fat.” You can see that she basically kept the same content, but she made it more 
specific to her audience.  
 

 



 

 

 
 
This is from Cynthia Thurlow, who works with clients who are primarily interested in 
having more energy and boost their immunity. Her free gift is called “5 Power Foods – 
They’re Like ‘Magic Pills’ For Your Body.” 
 
 

 
 

This example is from Erin Hall. She focuses on working with moms who want more 
energy. Her free gift is “5 Foods that make the Quick & Perfect Energy Packed Meal.” 
 
 
 
 
 
 
 
 
 



 

 

 
What to include in your free opt-in gift 
 
Use your free gift to build the “know, like, and trust factor” with your audience.   
 
Provide a simple, yet effective strategy, tool, or resource that is easy for them to 
implement and will get them quick results.  (Don’t be afraid to share your BEST stuff.  
People will still want and need your hand holding.) 

 

 Start the free gift with a personal note from you – share a personal story. 
 

 Provide valuable information in your free gift that they haven’t heard before – or 
say it in a different way, so there’s an “aha moment”. (Educate them on the “why” 
and the “how.”) 

 

 Include stories throughout the free gift – these can be personal stories or client 
stories, but they should illustrate that what you’re teaching works. 

 

What format is best for your free gift? 
 
Your free opt-in can be in the form of a… 

 PDF  

 Email series – such as a 7 Day Challenge 

 Video series 

 Webinar or teleseminar 

 Telesummit  

 

The most common format for a free gift is a PDF. This could be a cheat sheet, ebook, 

guide, blueprint, or free report. To create a PDF, you simply create your free gift in a 

Word document or in Pages, and then save it as a PDF. 

I favor free gifts that are in the form of a PDF because it’s quick and easy for me to 

read/consume. I get immediate gratification. That said, there are situations where an 

email series (such as a 7 Day Challenge) or a video series also make excellent free 

gifts. 
 
 
Your next step: 
Now it’s time for you to take what you learned and create YOUR compelling free gift!  If 
this feels daunting, don’t worry.  I will walk you through the process.  Your next step is to 
complete the “Free Gift Worksheet” posted on your Members’ Page.  


